
G O O D Y E A R  
N A S C A R  T O U R
Goodyear  and Wunderman wanted to  br ing a larger  presence to  
the NASCAR arena and The Goodyear  Exper ience was des igned to  

break through the c lu t ter  a t  NASCAR events .  EventL ink developed 
a larger- than- l i fe  p l inko board and launched i t  a t  the Daytona 500.  
Par t ic ipants  were inv i ted to  the top of  a  53 ’  t ra i ler  to  s l ide a 
Goodyear  t i re  down a 20 ’x45’  game board to  win pr izes.  

• Custom fabr icat ion
• Asset  warehousing & logis t ics

• Creat ive concept ing & development

S E R V I C E S

5 0 0 , 0 0 0
I M P R E S S I O N S  A N N U A L L Y

3 0 , 0 0 0
D I S P L A Y  E N G A G E M E N T S  A N N U A L L Y


